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Summary 
 

The learning market is shifting to a more modern, content-
focused approach as the demand for interactivity, video, and 
leadership development begins to surge. Aragon’s four Hot 
Vendors for learning are making a difference in the market. 

Introduction 
 

Learning, collaboration, and communications technologies 
are evolving to become more efficient and intuitive. While the 
first 20 years of learning was focused more on learning 
management systems (LMS), today, the focus is on business 
outcomes. This means that enterprises need to understand 
the specific skills that employees need to be able to perform 
at a higher level. At the same time, enterprises need to ensure 
that their customers have streamlined journeys, which 
includes ensuring that they know how to use the products and 
services being sold to them.  
 
Active employee learning and engagement during the 
onboarding process and beyond is enhanced by cloud-based 
platforms that can be accessed from mobile devices and 
enable simple content production.  

 

 

Topic: Learning 

        Issue: Who are the learning providers and how 
are they evolving? 
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Employee and Customer Journeys and Learning 

In the past, the discussion around a product or service emphasized 
the user experience. While this is still important, the overall 
experience—often called the employee or customer journey—is 
also important today. Modern learning is tied to this because the 
training offered (or not offered) to an employee at the time of hire 
might make a difference in how long that person stays with the 
company. 

For the extended enterprise, smart enterprises have been offering 
training for products and services for years—and these enterprises 
are ahead of the curve. The need to make great learning part of the 
customer journey can be a competitive differentiator. 

Content Ecosystems and the Race to Build Content 
Channels 
 
Content, which is part of a curriculum, has made a huge comeback 
in learning because users are demanding more access to better 
courses. The rise of modern learning providers that enable access 
to all kinds of courseware has emphasized content as a must-have 
feature for enterprises. In 2018, learning pivoted to focus more 
deeply on courses that provide content, including courses in the 
form of shorter segments. This demand has forced learning 
providers to partner for, acquire, or refresh learning content. Given 
the growth of content, there has also been increased interest in 
providers that can manage course content from a variety of 
sources, including video. Both are integral components to the 
modern learning platform (see Figure 1).  

The Role of Knowledge and Skills in Digital Transformation  
 
While many learning departments are focused on having larger 
volumes of coursework available, business operations 
professionals know that the critical skill positions that they support 
need to have high quality training to ensure high performance. Just 
like a sports team, executive, sales, service, and support roles need 
to know exactly what to do in a variety of situations. That is why 
high-quality video learning and interactive courseware is having 
some of the highest impact for people in what Aragon refers to as 
skill positions.  
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Figure 1: Characteristics of a modern learning platform with AI at the edge. 

 
What Defines Modern Learning? 
 
Modern learning methods are making a significant impact because 
they offer a wide variety of tools for learner engagement and can 
gauge user understanding and knowledge retention. These 
learning tools are able to collect data from users and personalize 
the curriculum so that content is tailored to the individual’s learning 
style. Emerging learning technologies, such as gamification, are 
merging with traditional technologies, like multiple-choice and fill-
in-the-blank assessments, to improve teaching methods and 
assess learner progress. Modern learning platforms offer hybrid 
learning processes that personalize user experiences and 
maximize the learning experience.  

These platforms assist enterprises and education industries by 
optimizing onboarding processes, sales communications, 
information retention, and even chatbot implementation.  

Prediction: Modern learning will become an enterprise 
requirement by YE 2019.  
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Advantages of Effective Learning Strategies 
 
When executed effectively, learning benefits enterprises by 
keeping knowledge workers engaged and efficient in their role 
processes. Modern learning platforms provide valuable 
insights for ideal employee learning processes/methods, while 
assisting enterprises in converting analog processes to digital. 
As social learning and collaborative learning increases, 
enterprises will be able to increase output by leveraging these 
interactive methods of engagement.  
 
Modern Learning Needs to Happen Every Day  
 
In an era of high performance, just-in-time learning, also known 
as micro-learning, is a must-have feature set. Micro-learning 
complements some of the more intensive and high-quality 
learning courses, but enterprises need both.  
 
Learning is happening on the go, and that means all learning 
going forward needs to be mobile device-enabled. Cloud-
based learning platforms are making it easier to deliver content 
to users no matter where they are. Enterprises need to demand 
built-in mobile functionality for any learning solutions they 
select.  
 
Content is the most important aspect of learning tools and 
platforms. Today, newer modern learning providers simplify the 
development and delivery of interesting training content. Most 
Hot Vendors in this report offer this, which is one of the reasons 
they are gaining visibility in the market.  
 
Components of the Modern Learning Platform 
 
Modern learning platforms include features such as LMS or 
LMS lite, social learning, microlearning, video learning, content 
authoring, and predictive analytics. These tools in particular 
can help enterprises create a continuous learning environment 
for their knowledge workers. Today, there is less focus on LMS 
features and more focus on outcomes. 
 
One advantage of using a platform that can connect all 
knowledge workers within the enterprise is that personal 
connections and outlooks can be shared across geographic 
location and time. Social learning emphasizes the development 
of connections, so people can share ideas and create 
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“knowledge networks” (see Figure 1). This allows knowledge 
workers to access information quickly.  
 
Micro-learning—providing short and specific information 
through any medium—is a growing trend and a key feature of 
modern learning platforms. Sharing short videos and voice 
memos within social media platforms is a common practice, 
and modern knowledge workers will easily adapt to 
microlearning within the enterprise.  
 
The Rise of Video Learning  
 
Video is poised to become a dominant content type in the 
enterprise because users are demanding it. Enterprises have 
discovered that video is popular in any use case, but the ability 
to deliver instant how-to knowledge is part of the reason for 
this. Enterprises often have to turn to best-of-breed capabilities 
outside of their traditional LMS to deliver these capabilities. 
 
People who want to learn things quickly in their everyday lives 
turn to video tutorials, finding answers from everything from 
how to change a tire to how to sew on a button—which is why 
video learning has been on the rise in recent years. One of the 
reasons for its popularity is because it enables video micro-
learning. Users can also replay key scenes over and over again 
until they are sure they understand and can move forward. 
Replay accessibility makes video one of the fastest ways to 
learn a new task or procedure. 
 
As video continues to become the go-to learning method, we 
expect more learning providers to offer more video content 
management capabilities. Enterprises need to be prepared for 
the influx of video that will result from their employee learning 
requirements. The right tools will enable a seamless learning 
experience.  
 
User-Generated Video Content: Prepare for Explosive Demand 
 
For any task-based work environment, video learning is well 
suited because of the ability of a learner to quickly see what 
they need to do to accomplish that specific task. Today, with 
improved capture tools and the power of a camera or 
smartphone, knowledge workers are able to capture more 
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video than ever before. The ease of doing this, coupled with the 
demand for video, is fueling this growth.  
 
While video learning is easier to acquire and deploy than ever 
before, many enterprises are still not prepared for the expected 
increase in user-generated video content. This is not only true 
for employee-generated content, but for customer-generated 
content as well.  
 
Leadership Development and Mentoring 

Today, leadership development and mentoring is one of the most 
sought-after capabilities for managers that want to get ahead. 
Leadership development and mentoring is becoming a growing 
software category.  

This is often due to the fact that enterprises cannot afford to send 
all of their managers to leadership development classes at major 
graduate schools such as Stanford, University of California, 
Berkeley (Haas School of Business), University of Pennsylvania 
(Wharton School of Business), or Harvard.  

While mentoring has traditionally been done more on a one-on-one 
basis, today, software applications such as Everwise are making it 
easier to augment human mentoring with reminders and 
notifications to both mentors and mentees.  

Leadership development classes have been canceled or eliminated 
altogether by many enterprises given the short-term financial 
returns that they need to generate. Today, the demand for 
leadership development for new managers and middle managers 
is at an all-time high, and this represents a significant market 
opportunity.  

Predictive Analytics: Moving Beyond Reporting 
 
Similar to micro-learning, predictive analytics enables 
enterprises to measure the ROI of their learning content. This 
important tool is currently being implemented in platforms and 
will become more available as machine learning advances. 
Analytics that tie learning activities to business outcomes will 
be one of the most sought-after sets of dashboards that any 
provider can offer.  
 
Understanding knowledge levels can help explain business 
performance, or lack thereof. Business leaders want more robust 
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analytics that show the impact of learning on business 
performance. Micro-learning and quizzes, which can deliver or 
reinforce knowledge at the time of need, are becoming an essential 
part of the modern learning experience. Analytics can measure 
more data on knowledge than ever before, allowing businesses to 
focus on specific units or teams that need additional training to 
boost performance.  
 
Aragon feels that we are at the beginning of the predictive learning 
era in which courses and content are recommended and delivered 
to students on-demand. When machine learning is added to a 
learning platform or learning community, better training 
recommendations can be made. A number of providers in this 
report offer predictive capabilities.  

Learning and Knowledge Assistants 

While still early, one of the trends that is coming online is the shift 
to learning and knowledge assistants. Today, assistants are 
emerging to help with job placement and recruiting. Aragon is 
predicting that learning assistants will be commonplace by 2021.  

Prediction: By YE 2021, 50% of enterprises will offer a learning 
assistant to help employees and customers with their training 
needs.  

Learning and knowledge assistants are the way forward, and 
enterprises should carefully evaluate providers for their roadmaps 
on this capability. In many cases, current learning providers may 
need to partner with third parties, or potential buyers may need to 
look independently for these assistant capabilities. 

Hot Vendors in Learning, 2019 
 
This research note is not intended to be a complete list of vendors 
in the market being discussed. Rather, it highlights vendors with 
interesting, cutting-edge products, services, or technologies. 
 
The 2019 Hot Vendors in learning include: 
 

• Everwise 
• gomo Learning 
• Inkling 
• Skilljar 
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Everwise 

 
Figure 3: Everwise is a mentorship platform aimed to help employees’ growth.  

Everwise, based in San Francisco and led by CEO Mercedes 
Ellison, is a leadership development, mentoring, and learning 
platform that enables employees to strengthen their 
professional skills through its online courses and mentorship 
capabilities (see Figure 3 and Note 1).  

Everwise has four key offerings; Everwise offers a mentoring 
software for enterprises that want to run mentoring programs at 
scale. It also offers a managed service that includes full 
Everwise support to manage and run the program. For 
leadership development, Everwise offers a marketplace of 
thought leadership experts who have built custom learning 
experiences on topics like emotional intelligence, building trust, 
and change management. Additionally, enterprises can build 
out their own leadership development and training academies 
with the Academy Builder offering.  

What makes Everwise hot is its total focus on leadership 
development and mentoring. Its dynamic platform provides the 
flexibility that enterprises need to customize their leadership 
development programs. It also provides mentoring software that 
allows for scalability, effective matching, and built-in 
accountability, enabling all employees to get mentorship 
support.  

Who Should Evaluate Everwise? 

Enterprises looking for a robust leadership development and 
mentoring platform should evaluate Everwise. The combination 
of a SaaS platform with a leadership development marketplace 
makes it more of a one size fits all offering.    

Note 1: Everwise at a Glance 
 
Everwise is a mentoring and education platform 
that enables employees to foster skills and make 
personal connections that will help them grow in 
their job and career.  
 
Location: San Francisco, California 
 
CEO: Mercedes Ellison 
 
Key Offerings: Everwise Platform  
 
Availability: Available now 
 
Website: https://www.geteverwise.com  
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gomo Learning 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 

Figure 4: gomo is a mobile-first, cloud-based learning platform, and now an 
enterprise video platform.  
 
gomo Learning, a subsidiary of Learning Technologies Group 
based in Brighton and led by Managing Director Gavin Beddow, 
is a mobile-first and cloud-enabled learning platform that allows 
for the creation, search, and storage of videos (see Figure 4 and 
Note 2).  
 
gomo enables you to create learning content through its drag and 
drop interface, with the option to make content more interactive 
by embedding third-party content (such as from YouTube and 
other websites) and quizzes into courses. gomo Video allows for 
the quick creation and sharing of videos from any device. The 
videos and other learning files can then be managed in the same 
platform and put into playlists, folders, etc. gomo also provides 
analytics on learners’ data. 
 
What makes gomo hot is its total focus on video learning. gomo  
makes it easy to record, edit, and publish videos on the platform. 
This is particularly important as the demand for user-generated 
content grows. The ability to easily edit videos makes gomo 
attractive for the average business user.  
 
Who Should Evaluate gomo? 
 
Enterprises that need a comprehensive video learning platform 
should evaluate gomo. The combination of easy-to-use editing 
tools, along with a full video content management capability, 
provides enterprises with everything they need to scale up their 
video learning creation and delivery.  
 

Note 2: gomo at a Glance 
  
gomo Learning is an eLearning platform that 
allows you to create and host content that can be 
accessed on any device.  
 
Location: Brighton, England  
 
Managing Director: Gavin Beddow 
 
Key Offerings: gomo Learning 
 
Availability: Available now 
 
Website: https://www.gomolearning.com/ 
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Inkling 

 
 
Figure 5: Inkling is a mobile-enabled learning platform for employees.  
 
Inkling, based in San Francisco and led by CEO Jeff Carr, is a 
mobile learning enablement platform for distributed workforces.  
It supports the creation of interactive content and learning on the 
go that replaces legacy operation manuals, and delivers modern 
and highly impactful learning programs around mission-critical 
operations or other fast-moving initiatives. (see Figure 5 and Note 
3). 
 
Inkling has three offerings: Inkling Knowledge, Inkling Learning 
Pathways and Inkling Collaboration. Inkling Knowledge enables 
dynamic content creation on any device, including intelligent 
search so that necessary learning content can be found quickly 
for just-in-time performance support. Inkling Learning Pathways 
streamlines the learning process to improve engagement, 
performance and information retention, and allows managers to 
track and verify trainee skills. Inkling also has a mobile operations 
platform called Inkling Collaboration.  
 
What makes Inkling hot is its full HTML interactive content that 
can be used on phones, tablets, and PCs. Inkling creates 
interactive learning content that includes text, audio, and video, 
that is ideal for operations teams such as sales, service, and 
other customer-facing teams. 
 
 
 

Note 3: Inkling at a Glance 
Inkling is a mobile-enabled learning platform that 
allows employees to have access to critical 
information anytime,  anywhere—including on the 
field.  
 
Location: San Francisco, California  
 
CEO: Jeff Carr 
 
Key Offerings: Inkling Knowledge, Inkling 
Learning Pathways, & Inkling Collaboration 
 
Availability: Available now 
 
Website: https://www.inkling.com/ 
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Who Should Evaluate Inkling? 
 
Enterprises that need highly engaging interactive content or who 
have mission critical programs or executive initiatives should 
evaluate Inkling. The demand for learning content will continue 
to grow, and this positions Inkling well, both as a learning 
provider, and one that is enabling digital transformation of 
content.   
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Skilljar 
 

 
 
Figure 6: Skilljar is a customer training platform backed by data that aims to 
onboard, engage, and retain customers.  
 
Led by CEO Sandi Lin and based in Seattle, WA, Skilljar is a 
mobile-responsive learning platform that focuses on customer 
training, which is expected to see explosive growth over the 
next 5 years (see Figure 6 and Note 4).  
 
The Skilljar platform provides a customizable user experience, 
support for multiple content types, native data and analytics 
capabilities, a built-in assessment and certifications engine, 
flexible access and payment controls, and enterprise-ready 
integrations with other customer-facing systems including 
Salesforce CRM.  
 
What makes Skilljar hot is its focus on external customer and 
partner training. Skilljar capabilities make it possible for 
companies to reduce learning friction for these audiences 
thereby shortening the time to value and improving retention. 
 
 
Who Should Evaluate Skilljar? 
 
Enterprise and mid-market companies looking to enhance their 
customer journeys with better training should evaluate Skilljar. 
Skilljar’s platform enables technology, insurance, healthcare, 
transportation, and manufacturing companies to educate users 
through every stage of the customer journey, greatly increasing 
the odds of customer satisfaction and retention.  
 

Note 4: Skilljar at a Glance 
  
Skilljar is a customer training platform solution 
that focuses on customer product adoption and 
retention.  
 
Location: Seattle, Washington 
 
CEO: Sandi Lin 
 
Key Offerings: Skilljar Learning Management 
System 
 
Availability: Available now 
 
Website: https://www.skilljar.com/ 
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Aragon Advisory 
 

• Enterprises need to focus on delivering more content 
to their internal and external audiences.  
 

• Enterprises need to evaluate providers that can 
deliver rich, interactive content, such as video and 
quizzes, to improve knowledge delivery. 

 
• Enterprises need to leverage content analytics to 

understand what content is delivering the knowledge 
that makes a difference. 

 
• Enterprises need to develop on leadership training as 

a core competency.  
 
Bottom Line 
 
Traditional methods of learning are shifting to modernized 
approaches so that user-generated content can be shared 
rapidly. This, along with an increased demand for leadership 
development and mentoring, means that enterprises will often 
have multiple learning providers in order to meet both 
employee and customer needs. Enterprises need to make 
modern learning a priority and should evaluate these Hot 
Vendors, among others, to help them drive business 
productivity and outcomes.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


